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About the CHA //



Ultimate Host City. For this to happen there must 

be a positive business environment for the tourism 

industry, and there must be a dedicated voice to 

legislative and economic hurdles that inhibit 

effective tourism by Tourism Calgary.

 The Calgary Hotel Association will be the unifying 

voice representing industry and clearing the 

hurdles industry faces. It will have the relationships 

and influence with the City of Calgary to be trusted 

as its tourism advisory body, it will be recognized 

by Tourism Calgary as its bridge to industry and its 

source for industry expertise, and it will be valued 

by its stakeholders for the education and advocacy 

services the CHA provides.



A Letter from the Chairman: Dan DeSantis //

2016 was another challenging year for the Calgary Hotel Association 

(CHA), its members and the entire city. Uncertain economic times 

continue to force all of us to look at new and different ways to secure 

business and operate our properties.  We saw a further decline in room 

nights sold within the market of 3.1% in addition to an increase in hotel 

rooms of 6.1% over 2015 due to the opening of four new hotels for a 

total of 99 hotels/motels in Calgary. 

On behalf of the CHA membership I would like to welcome the Calgary 

Airport Marriott (318 rooms), Candlewood Suites Calgary Airport North 

(104 rooms) and the Holiday Inn Calgary Macleod Trail South (151 

rooms) who joined the CHA in 2016.

The DMF revenue held steady in 2016 coming in at $9,836,000; a slight 

decrease from $9,951,000 in 2015. Though we were able to attract new 

hotels to join the DMF, the city-wide decline in demand along with a 

weaker ADR compared to 2015 led to the slight decrease in revenue. 

We continue to look at growing both our CHA membership and 

by creating and overseeing the district strategic plans.

I would like to take this opportunity to thank everyone for their 

continued commitment and support and to the many who have 

engaged the Board with their thoughts and input throughout the year. 

It is through these interactions and discussions that we are better able 

members and partners. I also extend a special thank you to our funded 

partners for their efforts and support as we work together through 

these challenging times as we strive to maximize the value of the 

CHA and the DMF program. And finally, none of this would have been 

possible without a dedicated volunteer Board of Directors, the DMF 

committee members and all our districts leaders and committees for 

their engagement and meaningful contributions during the year. 

Dan DeSantis, Chairman, Calgary Hotel Association



New Members //

 Candlewood Suites Calgary 

Airport North

 Calgary Airport Marriott 

In-Terminal Hotel

 Holiday Inn Calgary Macleod 

Trail South

In 2016 we proudly welcomed three new DMF members:



Calgary Destination Marketing Fund (DMF) //

 Since establishing the Calgary Destination Marketing 

Fund (DMF) in 2005, the CHA has invested 

approximately $70MM in our local tourism industry, 

finest leaders and innovators along the way. 

 These investments and partnerships promote tourism 

development and local initiatives to enhance the visitor 

experience, market Calgary as a world-class destination, 

and ultimately, generate room revenue for DMF-

participating hotels in the city.



best and brightest to nurture the communities, events, 

and ideas that make Calgary unique.

$9.5 MM
invested in local tourism 

industry in 2016

$70 MM
invested in local tourism 

industry since 2005



Highlights of 2016 DMF Initiatives //

Throughout the year, our four districts 

engaged in diverse campaigns utilizing their 

allocated district Destination Marketing funds 

to increase occupancy in their respective 

member hotels. Below are a few examples of 

2016 initiatives:

DMF General – Calgary 48 Fall 

Shopping Campaign

Running for the 5th consecutive year, the Fall 

Shopping campaign encouraged our DMF 

member hotels to create room packages 

including a $75 gift card to be used at one of 3 

malls in Calgary. The campaign resulted in 

over 2,500 room nights and was supported by 

DMF General funds.

North East – Country Thunder

2016 marked the first year of a multi-year 

sponsorship of the Country Thunder Music 

Festival through the Northeast District. With 

Country headliner acts like Luke Bryan, Tim 

McGraw and Big & Rich, this 3-day festival 

brought in over 17,000 attendees each day 

and helped fill hotel rooms in the North East 

and surrounding areas.

Downtown – Calgary Flames

The Downtown DMF district has a long-

standing relationship with the Calgary Flames 

and again supported the local sports and 

entertainment group in 2016. The member 

hosting venues to create memorable client 

events and strengthen meaningful business 

relationships to bring corporate business to 

the city.

North West – ISU Speed Skating 

World Cup

Through a $10,000 sponsorship, all DMF 

hotels in the North West district gained 

valuable exposure through hotel logo 

recognition on the website and rinkboard

signage, hosting opportunities and event 

tickets during the 2016/17 ISU Speed Skating 

World Cup which took place at the Olympic 

Oval. 

South – Shaw Charity Classic

The South DMF district continued their 

sponsorship of the annual Shaw Charity 

Classic golf tournament. Part of the 

sponsorship included media/website 

recognition of the participating hotels and the 

ability to host important business clients in a 

VIP area at the 16th hole. Shaw Charity Classic 

draws an average attendance of 40,000 

spectators and has raised more than $8.5 

million in its first three years with the benefits 

going to over 90 youth-based charities in 

Alberta.



2016 Investments //

The CHA continued the strong 

relationship as the major funding 

partner of Tourism Calgary. Through a 

DMF investment of $5 million, Tourism 

Calgary secured over 580,000 referrals to 

industry partners in 2016 while ensuring 

strong industry alignment across 

the city. 

In 2016 the CHA and Meetings + 

Conventions Calgary (MCC) continued 

their long-term partnership agreement. 

operating funds, MCC forwarded 152 

events totaling 192,095 room nights and 

secured 59 events (including six city-

wide conventions) for a total of 57,369 

room nights.

In 2015, the CHA renewed a three-year 

commitment to the REA (Remarkable 

Experience Accelerator) program and 

increased the investment to $1,200,000 

over the three years. The program 

develops customized, multi-year 

investment strategies with arts 

organizations who present a compelling 

vision for remarkable experiences that 

benefit Calgarians and visitors alike.

$2.532 MM

Meetings & Conventions Calgary

$5 MM

Tourism Calgary

$400,000
Calgary Arts Development



In the fourth year of the five-year 

partnership between the CHA and 

WinSport, the $300,000 DMF funds were 

primarily invested in  acquiring and 

expanding annual events. 

In 2016 WinSport was able to contract 

two multi-year events in addition to 69 

other events.

Despite the unfortunate weather during 

the 2016 Calgary Stampede, 1.08MM 

In the fourth year of partnership 

between the CHA and the Calgary 

Stampede, new marketing initiatives 

were introduced to drive package sales 

on visitcalgary.com.

The CHA continued the support of the 

$100,000 investment in 2016. 

This fostered Calgary Economic 

as a destination of choice for the 

purpose of attracting business 

investment, fostering trade and growing 

2016 Investments //

$180,000
Calgary Stampede

$300,000
WinSport

$100,000
Calgary Economic Development



Tourism Calgary //

In 2016, Tourism Calgary successfully focused on a stronger social media 

and mobile experience which resulted in an increase in social media 

engagements of 332% over 2015.

Of the total 580,969 referrals to industry partners in 2016, over 90% were 

coming through digital channels. In addition, 

Wi-Fi-enabled kiosk pilot program brought counselling services into the 

community. This energetic new in-market strategy resulted in an increase 

in summer visitor counsels of 138.9% and industry referrals of 75% over 

the Visitor Information Centre in 2015.

Both travel trade and sports & major events continued to be an important 

focus for Tourism Calgary in 2016. Combined, they accounted for over 

123,000 room nights and supported over 70 events.

$5 MM
DMF investment

2.45 MM
Visitors to visitcalgary.com

80,103
Travel trade-related room nights

785,108
Social media engagements

43,239
Sports and major events-related 

room nights

546,674
Digital referrals to 

industry partners



Tourism Calgary 2016 Highlights //

Year of Music:

Tourism Calgary initiated and led the Year of Music in Calgary. Story-

vibrant arts and culture scene, regionally and nationally, to drive more 

visitors to local events, concerts and venues. 

JUNO Awards and JUNO Week:

• Totaled $6.3 million in expenditures from out-of-town guests, 

artists, industry members and other attendees, plus event organizer 

expenditures

• Supported $10 million in economic activity in Alberta

• Contributed $9 million in economic impact to Calgary

• Supported $3.5 million in wages and salaries in Alberta

#LoveYYC

In conjunction with Calgary Economic Development, Tourism Calgary 

developed and executed the #LoveYYC campaign, resulting in 

participation from over 200 partners.

• #LoveYYC resulted in best day to date with 

24,607 views

$6.3 MM
Expenditures from out-of-town 

guests, artists, industry members, 

other attendees during JUNO week

$9 MM
JUNO week’s economic 

impact to Calgary



business travelers to Calgary with $2.532 million in operating funds.

6 

forwarded 152 conferences totaling 192,095 room nights and securing 59 conferences 

totaling 57,369 room nights. 

In addition, at the end of 2016, MCC surpassed a milestone of over 1,000,000 lead room 

nights distributed to Calgary hotel partners since inception.

Including six city-wide conventions, these are some of the major events secured in 2016:

• Society of Petroleum Engineers (SPE) 2019 Annual Technical Conference & Exhibition 

• Association of Faculties of Medicine of Canada (AFMC) 2020 Canadian Conference on 

Medical Education

• Western Retail Lumber Association (WRLA) 2018 Buying Show

• Kumon North America 2018 Instructors Conference

• Sigma Theta Tau International (STTI) 30th International Nursing Research 

Congress (2019)

• Pacific Coast Society of Orthodontists (PCSO) 2020 Annual Session

• Agri-Trend 2016-2018 Farm Forum Events

• Canadian Chiropractic Association (CCA) 2018 National Convention & Tradeshow

Meetings + Conventions Calgary //

$2.532 MM
DMF investment

57,369
Definite room nights

$1.89 MM
Total economic impact

59
Events secured

$8.8 MM
Economic impact from city-wides

6
City-wide events



Calgary Arts Development //

In 2016, $429,250 in cash and consulting expertise was invested into the 

following organizations through the Remarkable Experience Accelerator:

• Beakerhead ($219,000 over three years)

• Calgary International Film Festival ($150,000 over three years)

• Folk Festival Society of Calgary ($195,000 over three years)

• Honens ($130,000 over two years)

• Sled Island Arts Fellowship ($160,000 over three years)

• Wordfest ($135,500 over two years)

reputation as a cultural hotspot, engaging 229,000 attendees, with just 

under 8% of that audience from out of town. Their activities generated 

over 1,500 room nights.

years allows organizations in the REA program to take the risks they need 

to grow into sustainable, regional, national and international draws for 

Calgary, while at the same time improving the experiences that 

$400,000
DMF investment in 2016

>1,500
Definite hotel room nights

229,000
Attendees engaged

18,000
Out of town attendees in 2016



WinSport //

-year partnership with WinSport, the 

$300,000 investment was primarily utilized for acquiring and expanding 

annual events that have the potential to become self-sustaining products 

for WinSport and CHA members in the future.

In 2016, WinSport recorded the busiest tournament season to date, 

largely influenced by the arenas in the Markin MacPhail Centre which 

drew multiple amateur and competitive high-performance sports teams 

to Calgary.  Acts such as Alice Cooper and comedian Gabriel Iglesias 

The year-over-year room night increase delivered by WinSport shows how 

valuable these legacy facilities at Canada Olympic Park are to the city. 

$300,000
DMF investment in 2016

69
Contracted events

2
Multi-year events contracted

17,482
Room nights 

(3,656 increase over 2015)



Calgary Stampede //

In the fourth year of the partnership between the CHA and the Calgary 

Stampede, 2016 witnessed new marketing initiatives between DMF hotels 

and the Calgary Stampede through digital marketing efforts to drive 

awareness and potential sales to visitcalgary.com.

In addition to the marketing efforts, the DMF member hotels continued to 

provide incremental services to guests by offering packages that included 

park admission access and the ability to purchase Rodeo and Evening 

Show tickets on their guests behalf.

the Calgary Stampede in providing 

exceptional experiences for our mutual guests, DMF hotels value the 

relationship with the annual event in July and look forward to future 

growth in 2017.

$180,000
DMF investment in 2016

1.08 MM
Stampede attendance

128,812
Rooms sold in Calgary during 

11 nights of Stampede



Calgary Economic Development //

The Calgary Hotel Association and Calgary Economic Development have 

had a longstanding partnership to grow the Calgary economy. Through 

program, the Calgary Hotel Association supported marketing and 

business development campaigns to attract businesses to Calgary. 

Since 2009, the CHA has supported the Be Part of the Energy promotional 

campaign in addition to specific DMF funded initiatives to grow our Film 

& Television and Transportation & Logistics industries.

In 2016, the CHA continued their commitment to support the growth 

of 

destination of choice for the purpose of attracting business investment, 

included: supporting 

37 companies that set up or expanded operations in Calgary; participating 

in business attraction missions in Canada, the U.S., Mexico and Asia; 

marketing Calgary as a talent hub for growing companies in key markets; 

developing career-transition sessions for local workers and opening the 

Calgary Film Centre to support growth in film and TV production.

$100,000
DMF investment in 2016

37
Companies supported to set up 

or expand operations in Calgary



Event Sponsorships & Scholarships //

In 2016, the CHA proudly supported the following events 

and provided scholarships to these local hospitality 

institutions:

 $15,000 Tourism Calgary White Hat Awards

 $5,000 Travel Alberta Alto Awards

 $5,000 SAIT scholarship

 $2,000 Bow Valley College scholarship

2016 White Hat Awards 
(photo credit: Tourism Calgary)



2016 Financial Statements // 



Unaudited Unaudited

2016 2015

Assets - Current

Cash 67,448 81,959 

Accounts receivable 788 

Goods and services tax recoverable 1,649 2,224 

Prepaid expenses 1,433 

70,530 84,971 

Capital assets (Net of accumulated amortization) 2,866 4,362 

73,396 89,333 

Liabilities and Net Assets

Current 5,292 10,952 

Employee deductions payable 247 (4,366)

5,539 6,586 

Net Assets

General Fund 67,857 82,747 

73,396 89,333 

Statement of Financial Position As at December 31, 2016

Calgary Hotel Association //



Calgary Destination Marketing Fund

To the Members of Calgary Destination 

Marketing Fund:

We have audited the accompanying financial 

information of Calgary Destination Marketing Fund, 

which comprise the statement of financial position as 

at December 31, 2016, and the statements of revenue, 

expenses and surplus and cash flows for the year then 

ended, and a summary of significant accounting 

policies and other explanatory information. This 

financial information has been prepared using the 

basis of accounting disclosed in Note 2 to the financial 

information.

Financial Information 

Management is responsible for the preparation and fair 

presentation of this financial information in 

accordance with its Articles of Association, and for such 

internal control as management determines is 

necessary to enable the preparation of financial 

information that is free from material misstatement, 

whether due to fraud or error.

Auditors' Responsibility 

Our responsibility is to express an opinion on the 

financial information based on our audit. We 

conducted our audit in accordance with Canadian 

generally accepted auditing standards. Those 

standards require that we comply with ethical 

requirements and plan and perform the audit to obtain 

reasonable assurance about whether the financial 

information is free from material misstatement.

An audit involves performing procedures to obtain 

audit evidence about the amounts and disclosures in 

the financial information. The procedures selected 

assessment of the risks of material misstatement of the 

financial information, whether due to fraud or error. In 

making those risk assessments, the auditor considers 

fair presentation of the financial information in order to 

design audit procedures that are appropriate in the 

circumstances, but not for the purpose of expressing 

control. An audit also includes evaluating the 

appropriateness of accounting policies used and the 

reasonableness of accounting estimates made by 

management, as well as evaluating the overall 

presentation of the financial information.

We believe that the audit evidence we have obtained is 

sufficient and appropriate to provide a basis for our 

audit opinion.

Opinion

In our opinion, the financial information presents fairly, 

in all material respects, the financial position of Calgary 

Destination Marketing Fund as at December 31, 2016 

and the results of its operations and its cash flows for 

the year then ended in accordance with the basis of 

accounting disclosed in Note 2 to the financial 

information.

Basis of Accounting and Restriction on Distribution 

and Use 

Without modifying our opinion, we draw attention to 

Note 2 to the financial information, which describes the 

basis of accounting. This financial information, which 

has not been, and was not intended to be, prepared in 

accordance with Canadian accounting standards for 

not-for-profit organizations, is solely for the 

information and use of the members of Calgary 

Destination Marketing Fund. As a result, the financial 

information may not be suitable for another purpose. 

The financial information is not intended to be and 

should not be used by anyone other than specified 

users or for any other purpose.

Other matter 

The prior year's comparative financial statements were 

unaudited and issued with a review engagement 

report on June 6, 2016. We were not engaged to report 

on the comparative information, and as such, it is 

unaudited.

Chartered Professional Accountants

Edmonton, Alberta 

April 20, 2017



Unaudited

2016 2015

Assets - Current

Cash 1,264,298 2,290,326

Accounts receivable 881,895 914,805

Prepaid expenses - 10,125

2,146,193 3,215,256

Reserve fund (Note 4) 2,056,781 1,922,242

4,202,974 5,137,498

Liabilities - Current

Accounts payable and accruals 261,467 140,248

Deferred revenue (Note 3) 2,135,379 3,195,834

2,396,846 3,336,082

Reserve (Note 4) 1,600,000 1,600,000

3,996,846 4,936,082

Surplus 206,128 201,416

4,202,974 5,137,498

Statement of Financial Position As at December 31, 2016

Calgary Destination Marketing Fund //



Unaudited

2016 2015

Revenue

Deferred revenue recognized (Note 3) 9,646,230 9,908,076

Investment income 144,985 34,114

Co-operative funding 40,535 -

Interest income 4,712 9,349

9,836,462 9,951,539

Direct expenses

Tourism Calgary 5,000,000 5,000,000

Meetings, convention and IT 2,532,000 1,848,000

Marketing program costs 1,930,750 2,566,960

Bad debts - 7,655

9,462,750 9,422,615

Excess of revenue over direct expenses 373,712 528,924

Operating expenses

Office 263,898 455,275

Trustee 50,000 30,000

Professional fees 40,583 17,093

Investment management fees 13,286 13,068

Bank charges 1,094 844

Committee 139 3,295

369,000 519,575

Excess of revenue over expenses 4,712 9,349

Surplus, beginning of year 201,416 192,067

Surplus, end of year 206,128 201,416

Calgary Destination Marketing Fund //
Statement of Revenue, Expenses and Surplus For the year ended December 31, 2016



Unaudited

2016 2015

Cash provided by (used for) the following activities

Operating

Excess of revenue over expenses 4,712 9,349

Bad debts - 7,655

4,712 17,004

2,056,781 1,922,242

Changes in working capital accounts

Accounts receivable 32,910 648,889

Prepaid expenses 10,125 515,877

Accounts payable and accruals 121,219 (91,977)

Deferred revenue (1,060,455) 509,547

(891,489) 1,599,340

Investing

Increase in reserve fund (134,539) (17,164)

Increase (decrease) in cash resources (1,026,028) 1,582,176

Cash resources, beginning of year 2,290,326 708,150

Cash resources, end of year 1,264,298 2,290,326

Calgary Destination Marketing Fund //
Statement of Cash Flows For the year ended December 31, 2016



Calgary Destination Marketing Fund
Notes to the Financial Information //

1. Nature of operations

The Calgary Destination Marketing Fund (the 

Fund) is an operating program of the Calgary 

Hotel Association. The Calgary Hotel 

Association is registered as a not-for-profit 

organization under the Societies' Act of Alberta 

and is exempt from income taxes.

The Fund has been created by participating 

Calgary Hotel Association members in part for 

the purpose of funding the acquisition and/or 

activation of marketing programs and services 

that promote Calgary as a destination for leisure 

and business travel. The Fund is maintained 

and operated under the direction of the 

Destination Marketing Fund Committee.

2. Significant accounting policies

Basis of presentation

These financial statements have been prepared 

by management in accordance with the Trust 

and Governance Agreement and the 

Operational Program Participation Agreement. 

Because the precise determination of many 

assets, liabilities, revenues and expenses are 

dependent on future events, the preparation of 

financial statements for a period necessarily 

includes the use of estimates and 

approximations which have been made using 

careful judgement. Actual results could differ 

from those estimates. These financial 

statements have, in management's opinion, 

been properly prepared within reasonable limits 

of materiality and within the framework of the 

accounting policies summarized below.

Cash

Cash consists of cash on deposits with banks.

Revenue recognition

The Fund records marketing fees calculated in 

accordance with the Operational Program 

Participation Agreement, based on 

representations from the member hotels. 

Marketing fees received are recorded as 

deferred revenues until the monies are spent on 

marketing initiatives as outlined in the 

Operational Program Participation Agreement. 

The Fund recognizes all other revenues on the 

accrual basis.

Expenditures

The Fund contributes various amounts to 

projects as a part of its nature of operations. As 

the Fund does not have control on how this 

funding is used after commitment is established, 

amounts are expensed at the earlier of when 

the payment is made or the completion of the 

project.



Calgary Destination Marketing Fund
Notes to the Financial Information //

3. Deferred revenue

Deferred revenue consists of unspent funds that 

the Fund is required to spend on marketing 

initiatives as outlined in the Operational 

Program Participation Agreement. Changes in 

the deferred revenue balance are as follows:

Unaudited

2016 2015

Balance, beginning of year 3,195,834 2,686,287

Marketing fees received from members during the year 8,585,775 10,417,623

Less: amount recognized as revenue during the year (9,646,230) (9,908,076)

Balance, end of year 2,135,379 3,195,834

4. Reserve fund

The Calgary Hotel Association requires that no 

less than 15% of funds collected over a three-

year term be set up as a reserve fund. The 

reserve fund consists of investments in mutual 

funds. The corresponding funds initially 

invested are presented as long-term deferred 

revenue in the statement of financial position.

The investments are carried at their fair 

value. In accordance with the Operational 

Program Participation Agreement, earnings 

of the reserve fund investments are for 

purposes of destination marketing services 

and are therefore included in general 

revenues of 

the Fund.



Our People //

CHA Current Board

Dan DeSantis

Chairman

Calgary Airport Marriott In-Terminal 

Hotel / Delta Calgary Airport In-

Terminal Hotel

Don Fennerty

Vice-Chairman

The Fairmont Palliser 

Richard Main

Past-Chairman

Courtyard & Residence Inn by 

Marriott Calgary Airport

Karim Ismail

Treasurer

Coast Plaza Hotel & Conference Centre

Danny Marshall

Director

Executive Royal Hotel 

Arjun Channa

Director

The Westin Calgary

Amy Johnson

Director

Hyatt Regency Calgary

Sarah Henshaw

Director

Holiday Inn Calgary Macleod 

Trail South

Peggy Athans

Ex-Officio

Calgary Hotel Association

DMF General Committee

Amy Johnson

DMF Chair

Don Fennerty

DMF Vice-Chair

Tiffany Richards

Downtown District

Sara Bibi Colbourne

Northwest District

Grant Erickson

Northeast District

Matt Squires

South District

Jeff Hessel

Ex-Officio

Tourism Calgary

Peggy Athans

Ex-Officio

Calgary Hotel Association

Outgoing Board Members

We thank the following individuals for 

their time and dedication to the Board 

of Directors:

Amy Turner-Keller

Courtyard & Residence Inn by Marriott 

Calgary Airport

Kelly Anne Perri

Acclaim Hotel Calgary Airport

Calgary Hotel Association

Peggy Athans

Executive Director

Svenja Sievers

Executive Assistant




