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Land Acknowledgement

In the spirit of truth and reconciliation the Calgary Hotel 

Association and our members acknowledge the lands we 

meet, live, work, gather and play on.

These lands are the traditional territories of the Blackfoot 

Nations, which includes the Siksika, the Piikani, and the 

Kainai.

We also acknowledge the Tsuut’ina, and Stoney Nakoda 

First Nations, the Métis Nation (Districts 5 & 6), and all 

people who make their homes in the Treaty 7.

We further acknowledge Tsuut’ina Hospitality and Siksika 

Resource Development Ltd. as shareholders of member 

hotels of the Calgary Hotel Association.
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A message from our Board and Administration

Sol Zia, Executive Director

Danny Marshall, Chair, Board of Directors

On behalf of the Calgary Hotel Association’s (CHA) Board of Directors, the association is pleased to present our 
report to members for 2024, year 2 of bringing the CHA’s 2023 to 2026 strategic plan to life. 2024 marked the 
fulfillment of our Strategic Priority focused on creating the funding for model of success for our destination and with 
key partners, Tourism Calgary first and Calgary Economic Development. We are happy to report that on December 
10 of this report year a clear majority of CHA Full Members voted to change the Destination Marketing Fee to 6% 
effective April 1, 2025. This achievement and fulfillment of the strategic priority dominated the work of the CHA 
through all of 2024 and costs to complete this goal amounted to just over $240,000 in goal-fulfillment activities.

Along the way to a very busy 2024 we once again supported our members through their property taxation 
challenges and supported reducing the average assessment increase of 44%, to under 15% for our members. We 
also significantly supported our members with adapting to the multi-month water reduction efforts by the City of 
Calgary, propagated by the Bowness Water Main break of June 5. And once again, unfortunately, we supported 
lodging for over 1,000 tourism sector evacuees from the Jasper, Alberta wildfires, and you, our members came 
through in housing our Jasper colleagues throughout late July to August. This work resulted in our results of the 
CHA’s third benchmark member survey, in July, yielding  positive sentiment from our members with over 80% 
finding the work of the CHA to be very effective.

As you read this, Calgary & region successfully quadrupled our city-wide convention capacity in 2024 with the 
addition of the expanded BMO Centre at Calgary Stampede, to complement the Calgary Telus Convention Centre. As 
we enter the 3rd year of the CHA strategic plan we are confident that our plan will help us deliver the high value that 
members and partners expect from the CHA.  We know that our strong relationships, reputation as a respected 
partner, and focus on making strategic investments will ensure that we rise to challenges and leverage every 
opportunity that comes our way. 

Thank you!
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A message to members from Jyoti Gondek, Mayor, The City of Calgary 

Jyoti Gondek 
Mayor, The City of Calgary 

Over the past year, I’ve seen your leadership in action. When Calgary faced a city-wide 
water crisis, you responded without hesitation. You conserved resources, educated 
guests, and supported each other with grace and determination. Your actions reflected 
not just professionalism, but a deep commitment to community. As we look ahead to 
2025, filled with major conventions and global events—including the G7, Rotary 
International Convention, Global Energy Show, and of course, the Calgary Stampede—I 
know you’re ready. I’ve experienced your exceptional service firsthand—personally, 
professionally, and as a proud Calgarian. I hear the same praise from visitors and 
dignitaries time and again.

Your impact goes far beyond tourism. With more than 4,500 Calgarians employed and 
over $650 million in local economic activity, you are shaping Calgary’s future. Your 
collective decision to increase the Destination Marketing Fee speaks volumes—it’s a 
bold, united commitment to our city’s continued growth, and I’m proud to stand with 
you. Thank you for showing up—day in and day out. For leading with care. And for 
making Calgary a place where everyone feels welcome.

Thank you.
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This past year, I’ve been energized by a bold, shared belief: that this is an industry poised for unprecedented growth. Since
stepping into my role at Tourism Calgary, that vision has been my north star — a call to reimagine what’s possible, to 
champion bold ideas, and to work alongside passionate partners like you to shape the future of our visitor economy.

We are fortunate to be living in one of Canada’s fastest growing major cities, surrounded by stunning landscapes, exceptional
experiences, and a vast array of growing world-class amenities and investments in infrastructure. The opportunity to expand 
our Blue-Sky City story and grow tourism visitation and economic contribution from new audiences and markets across the 
globe has never been greater.

Last year, we saw an increase in visitors to Calgary contributing nearly $3B in tourism spend, which was an increase of 10% 
over 2023. This amidst a wild year of water restrictions and support for Jasper’s wildfire response. Tourism Calgary’s ability to 
attract a signature lineup of events to our market in February and March is a sign of the increase in business we are starting 
to attract as part of our year-round eventful city strategy. In September alone, we also hosted 3 city-wide events and 23 
other events as a result of our increased hosting capacity, driving compression throughout the city.

We continue to see growth in key areas, including group business which continues to remain strong. As we move forward 
with our sights set on doubling visitor spend in Calgary by 2035 – and increasing business for all of you – we continue to lean 
into the importance of working together to take advantage of the significant opportunity before us.

Our partnership with the Calgary Hotel Association is crucial to achieving the targeted growth we know Calgary’s visitor 
economy is capable of. Our team remains grateful to work alongside our hotel partners – all of you – who continue to show 
incredible leadership and investment in Calgary’s future. The work of Calgary’s hotel community is central to the success of 
tourism, and the team at Tourism Calgary is committed to working alongside you to grow and shape our collective future –
together!

With gratitude.

A message from Alisha Reynolds, CEO, Tourism Calgary

Alisha Reynolds, CEO, Tourism Calgary



6

Calgary Economic Development (CED) would like to express our deep gratitude for the ongoing partnership 
between CED and the Calgary Hotel Association (CHA) and to take this opportunity to highlight the significant 
achievements and collaborative efforts that have strengthened our relationship over the past year.

CHA's support has been instrumental in positioning Calgary as a premier destination for
investments that bolster the local economy, particularly with film productions. By 
showcasing Calgary’s unique landscapes, vibrant culture, and state-of-the-art facilities, 
CHA has elevated the city’s profile on the global stage. This collaboration has nurtured the 
growth of the film industry, fostering job creation and a flourishing creative community.

Through this joint effort, CED's mission to diversify and expand Calgary's economy is 
furthered. The thriving film industry not only generates economic advantages but also 
enriches Calgary’s cultural fabric, solidifying its reputation as an exceptional city for 
filmmakers and creatives alike.

As we look ahead, I am confident that our partnership will continue to thrive and bring 
about even greater successes. I would like to extend my heartfelt thanks to the CHA for 
their unwavering support and dedication to our shared goals. Together, we can achieve 
even more in the coming years.

Thank you.

A message from Brad Parry, CEO, Calgary Economic Development

Brad Parry,

President and CEO, Calgary 

Economic Development CEO, 

Opportunity Calgary Investment 

Fund
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About the Calgary Hotel Association
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Our Vision
We elevate Calgary’s hospitality, travel, and tourism industry on 
the world stage.

Our Mission
We create an optimal business environment for the hospitality, 
travel, and tourism industry in Calgary through collaboration, 
investment, advocacy.

Our Values
• Service Mindset: We make intentional decisions and actions in 

service and support of our members, stakeholders and 
community.

• Focused on Impact: We focus our attention so that we have 
the highest impact on our industry, members, people and our 
community.

• Accountability: We keep our commitments and ensure that 
we steward our funding and investments wisely.

• Preparedness: We are forward thinking, and we take action
today with tomorrow in mind.
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INVEST

Grows our funding and 
effectively collaborates to 
manage and leverage our 

investments in our industry.

COLLABORATE

Partners effectively with 
our members, 

stakeholders and 
government.

ADVOCATE

Advocate for the long-
term health of the 

hospitality, travel and 
tourism industry in 

Calgary and area.

Our Strategic Priorities
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Collaboration & Investment in 2024

9

122 meetings & conventions hosted 

$127M economic impact

ROI on CHA investment: $69: $1

64 sports, cultural, major events hosted 

$138M economic impact

ROI on CHA investment: $39 : $1 

147,016 room nights secured by Travel 
Trade. Economic impact of 2024 Travel 
Trade results is estimated at $63.2M 
(Travel Alberta ROI Calculator)

Meetings, 

Conventions

Sport, Cultural, 

Major events

Travel Trade

Stampede 2024 attendance: 1,477,953

136 productions

$372.1 million Film & TV production spend

4,483 jobs created in Calgary & area

In 2024, Calgary earned eighth place in 
MovieMaker’s ranking of Best Places to Live 
and Work as a Movie Maker.

The Calgary 

Stampede

Film, TV, 

creative 

industries
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Our Strategic Priorities In Action: INVEST
Grow our funding and effectively collaborate to manage and leverage our investments in our industry
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• Supported the attraction of international meetings and conventions through sales operations and 
bid funding. CHA’s incremental investment of $1.5million/year to Tourism Calgary’s Meetings + 
Conventions business unit supports significant growth in city-wide (group) business.

• CHA’s support of the Film, TV and creative industry resulted in strengthening Calgary’s reputation 
and led to additional production business for Calgary and region (total of 136 productions through 
to 2024).

• Continued support of Calgary’s signature winter festival "Chinook Blast“
• CHA’s Co-op funding programs continue to support collaboration between city organizations and 

hotel members. Investing in new partnerships and remaining actively engaged through the 
Destination Marketing Fund Committee, the CHA supported a range of initiatives in 2024, 
including the Calgary Marathon, Beakerhead at TELUS Spark, Rise Up, Harvest Builders, Drinkle 
Inc.'s YYCaesarfest, Ethnik Festival, Impact Magazine, and more.

• Established and funded the creation of hotel offers and programs and supported innovation in 
programming and activations.

• Continued support of local educational institutions (e.g., Southern Alberta Institute of Technology, 
Bow Valley College, Calgary Immigrant Women’s Association)

• Actively managed our investments and developed important future-focused cash flow processes.
• We were proud to renew our commitment to the Tourism Calgary White Hat Awards and support 

a more inclusive hospitality sector. Through our sponsorship of Choice of Interpreters, we provided 
ASL interpretation on stage. We also covered tickets for all 206 semi-finalists from 26 member 

hotels—recognizing their outstanding contributions.

“This partnership is new and already producing great results. We’re  
excited by the outcomes and its potential in the future […] The growth 
of Indigenous tourism in Alberta is the envy of the country, and a lot of 
the success comes down to Indigenous-led partnerships. This 
agreement is a groundbreaking and innovative collaboration that we 
think can be a model for the future.”

Chelsey Quirk
CEO

Indigenous Tourism Alberta
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Our Strategic Priorities In Action: COLLABORATE
Partner effectively with our members, partners, stakeholders and government.
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Our Strategic Priorities In Action: ADVOCATE & COLLABORATE
Partner effectively with our members, partners, stakeholders and government.
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• Calgary Stampede: Largest rooms sold on record (strongest midweek measured)
• The Calgary Hotel Association worked closely with the City of Calgary and the Government of 

Alberta to support over 1,000 evacuees during the Jasper wildfire. Member hotels provided 
emergency accommodations, helping ensure displaced residents had safe places to stay 
throughout the evacuation.

• In 2024, the Calgary Hotel Association (CHA) continued its collaboration with the City of 
Calgary's Tax & Assessment department to manage hotel property valuations and assessments. 
Building on previous efforts that achieved over a 33% reduction in hotel property assessments 
for tax purposes, the CHA's recent initiatives helped limit proposed increases for 2024 to under 
13%

• Northeast hotels collaborated with YYC Airport Authority to support their Zero Carbon Energy 
commitment.

• CHA hosted its second edition International Women's Day (IWD) event.
• Strengthened Tourism Calgary, to drive destination marketing, meetings, conventions, sports 

and major events, and travel trade; including support for funding with all levels of Government.
• Forged strong relationships with leaders and partners to achieve mutual goals (e.g., Indigenous 

Tourism Alberta, Calgary Arts Development, Calgary Municipal Land Corporation (CMLC), 
Calgary Economic Development (CED), Travel Alberta Cooperative Investment Program).​

• Leadership and participation (municipal, provincial and national level) – committees, tourism 
associations, roundtables.​

• Frequent member communications, townhalls, and roundtables with member and stakeholder 
participation and record attendance throughout 2024.

Our Strategic Priorities In Action: COLLABORATE
Partner effectively with our members, partners, stakeholders and government.

“With the expanded BMO Centre and the opening of Sam 
Centre in 2024, Calgary has taken a significant step 

forward in becoming a world-class gathering place. As we 
complete the first full year of operations, these spaces are 

delivering year-round international events, community 
celebrations and business opportunities that strengthen 

our visitor economy and elevate Calgary’s global profile.”

Joel Cowley
Chief Executive Officer
The Calgary Stampede
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The Calgary Hotel Association’s new partnership with Tourism Calgary and Indigenous 
Tourism Alberta has helped create an ecosystem of partners who understand the value of 
Indigenous tourism. This collaboration is already generating meaningful outcomes, 
including:

· The establishment of a dedicated role at ITA to support the development of new and 
existing Indigenous businesses in the Calgary region.

· More than 40 Indigenous businesses in the Calgary region are receiving business-
development benefits through the partnership.

· Two Calgary-based Indigenous businesses are part of a new ITA program designed to 
fast-track entrepreneurs to export-readiness, and many others are embarking on 
business-development programs in the coming months.

· Media relations support welcomed a number of top-tier international travel 
journalists to experience authentic Indigenous offerings in the Calgary region, 
including Moonstone Creation, Buffalo Stone Woman, and Loretta’s Wellness Circle.

· ITA’s Calgary Gathering brought together nearly 200 Indigenous operators and local 
tourism partners, creating space for meaningful connection and learning.

· Marketing support for Indigenous entrepreneurs in the Calgary region includes 
national digital marketing campaigns, TV ad support, U.S. ad partnerships with other 
tourism partners, and international travel-trade support.

“At a time when global demand for Indigenous tourism is growing at 
incredible rates, this partnership is supporting the industry’s growth to 
meet that demand in a way that also benefits Indigenous families, 
communities and cultures.”

Brenda Holder
Chair

Indigenous Tourism Alberta

Our Strategic Priorities In Action: COLLABORATE
Partner effectively with our members, partners, stakeholders and government.
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Our Strategic Priorities In Action: ADVOCATE
Successfully advocate for the long- term health of the hospitality, travel and tourism industry in Calgary and area.
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• Numerous meetings and correspondence with municipal, provincial and federal leaders and 
administration, with focus on:

o On June 5, 2024, a major feeder main rupture in NW Calgary disrupted water service for over 1.2 
million residents, prompting boil-water advisories and restrictions. The hospitality sector responded 
quickly and supported all city requests.

o Property Tax moderation of increase (initiated in 2023 and completed 2024)

o Short-term rental regulation input: City of Calgary bylaw (eff. January 1, 2024) requires all short-
term rental hosts to have a business license, provide a fire safety plan, proof of insurance and proof 
of owner consent; Further regulation for 2025 confirmed December 2024.

o Alberta Tourism Levy - continued efforts towards "level playing field" with short-term-rentals 
coming into the Alberta Tourism Levy effective October 1, 2024;

o Bid support - sports and conventions;

o Safety and security – Calgary Downtown Association and Calgary Police Services, advocating for 
development of CPS unit dedicated to hotels;

o Continued advocacy on policies impacting hotel profitability – short term rental regulations.

o Recognition of the hospitality, travel and tourism industry by Government (e.g., budget) -
Government of Alberta remains committed to doubling annual tourism revenue by 2030.

• Support of Calgary Airport – Calgary Downtown Rail project.

• Workforce support: local immigration groups (e.g., Calgary Immigrant Women’s Association (CIWA), 
Centre for Newcomers, etc.).

• Important advocacy collaboration and alignment with Tourism Calgary, Tourism Industry Association of 
Alberta (TIAA), Alberta Hotel & Lodging Association (AHLA), and Hotel Association of Canada (HAC).

“Economic development is a team sport, and our partnership with the Calgary 
Hotel Association has been instrumental in elevating Calgary’s profile as a top 
destination for companies and talent. Together, we’re able to host decision makers 
and showcase our city, which helps attract investment, create jobs and bolster our 
global reputation as a resilient, innovative city.”

Brad Parry
President and Chief Executive Officer

Calgary Economic Development 



160+ Partners

Members and Partners: 2024

Just some of our important partners:

74 Full and 
Associate 
Members

58 Full 
Members

12,728 Rooms
86% of rooms in Calgary

10,850 Rooms
73% of rooms in Calgary
CHA Full Members account for about 80% of city 
hotel room revenue
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Labour & workforce, National & City associations, 
Civic Leaders, Attractions & Businesses  



CHA 2024 Board of Directors CHA DMF Committee Committee Members

Chair

Danny Marshall
General Manager
DoubleTree by Hilton Calgary Airport North

Past-Chair

Peter Catarino
General Manager

The Westin Calgary

Vice-Chair

Chair of the DMF Committee  

Tiffany Richards
General Manager
Fairfield Inn & Suites by Marriott

Vice-Chair

John O’Connell
General Manager

Hyatt Regency Calgary

Director at Large

Chair of Finance and Risk Committee

Ken Flores
General Manager
Fairmont Palliser

Director at Large
Treasurer

Anisha Patel
General Manager
Courtyard & Residence Inn by Marriott Calgary Airport

Director at Large
Chair of Governance, Strategy & HR 
Committee

Martin Gilbert
General Manager

Calgary Marriott Downtown

Director at Large

Heather Hamilton
Senior Vice President, Hotels
Pomeroy Lodging 

Director at Large

James Scott 
Senior Vice President, Planning & 
Development
PBA Group of Companies

Director at Large

Kevin Yates
General Manager 
Tsuut’ina Hospitality / Grey Eagle Resort & 
Casino

Ex-Officio

Dan DeSantis
Calgary Market, Marriott International 

Ex-Officio

Mark Wilson
Hotel Arts Group

Ex-Officio

Richard Main
Delta by Marriott Downtown

Ex-Officio

Karim Ismail 
First Canadian Management Corporation 

Chair

Tiffany Richards

Vice-Chair
Karim Ismail

Board Member
Ken Flores 

Directors at Large

Erika Jansons 

Giovanni Calabria 

Jane Douglas 

Jeanette Poty 

Jeannie Godfrey 

Jessica Presnail 

Magdalena Goss 

Rhoda Lemay 

Rick Dickison

Rosalind Colbourne 

Tourism Calgary
David Woodward

Finance & Risk Committee
Bill Collins, Ian Jones, Karim Ismail

Governance Committee
Astrid Heckert, Magdalena Goss

Staff
Executive Director
Sol Zia

Manager, Calgary Hotel Association and Destination Marketing Fund

Svenja Sievers and Seranna Rowse

Communications and Office Coordinator

Andrea Di Candilo

Executive Assistant 

Gabriela Amezcua and Julia Purdy 

Project Manager 

Troy Herman 

Our gratitude to past Board and Committee 
members:

Francisco Alves and Kayla Sotto (left as of February 2024) 

Sarah Henshaw and Alisha Reynolds  (left as of May 2024)

Sara Bibi Colbourne (left as of June 2024)

People As of December 31, 2024

John O’Connell 

Hyatt Regency Calgary

Tourism Calgary Board
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Mark Wilson

Hotel Arts Group

Peter Catarino 

The Westin Calgary 
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